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5th z 11 September 2011

Harvey Nichols Media High-Tea.
To launch exclusive wool handbags.

Retailers window displays and instore
displays

Lyle & Scott online game launch

Interiors breakfast z trade and media
Chelsea Harbour Design Centre

International press welcome dinner
Charing Cross Hotel

International media z private view of
WOOL MODERN

WOOL MODERN press conference

WOOL MODERN and CFW 2011
Official opening with our patron

Harvey Nichols auction launch

Retailer nationwide events
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On going
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What went well

AOver 200companies in support of the Campaign for
Wool

AE£5,807,754achieved in editorial value

/Over 77 million people reached via pr

/Over 5million people reached online

/Over 350people at the opening of Wool Modern
including celebrities and fashion icons (Colin Firth,
Livia Firth, Vivienne Westwood, Christopher Bailey,
Jeremy Hackett, Lily Cole, and more)

SELFRIDGES

AEndorsement from icons including Vivienne
Westwood, Paul Smith and Christopher Bailey




ALack of social media activity due to cost and time
restrictions

ALack of interiors retail participation

ALack of structure which allows for additional
sponsors to support Campaign for Wool

/Display coordinated for tradeshow purposes
(Choose Wool) is difficult to move and
continuously utilise



